
The 2026 Political Environment

And Public Opinion



Locations

Phoenix, Arizona - Nov. 4th

Portland, Maine - Nov. 5th

Detroit, Michigan - Nov. 10th

Participants

5:30PM Recruit: Swing women

7:30PM Recruit: Swing men

Format

90-100 minute discussion

Private writing

Worksheet

Moderators

Lauren Hutchinson

Alexi Donovan

Focus Group Methodology



Look Back To Look Forward-

VA, NJ and TN 2025 Elections

At the local level, results in VA, NJ, and 
the TN special all show relatively higher 
turnout from Democratic places than 
from Republican places.

Democratic voters predisposed to show 
up. Turning out Trump Republicans has 
been a challenge.

Exit polling in the statewide also show a 
portion of voters who were Trump 2024, 
but breaking for a Democrat in 2025



The Mood Of The Electorate- Direction Of The Country

https://polls.decisiondeskhq.com/averages/right-wrong-track/national/lv-rv-adults



These focus groups of independents 

reflected that majority view that things 

are “wrong track.” While the focus 

groups were held during the shutdown, 

these attitudes have existed prior in the 

polling.

Driving Wrong Track Sentiments:

1. Economic anxiety

2. Political division and dysfunction

3. Americans not being helped

4. Loss of trust

5. Concern for the future

“Cost of living. Food, housing, everything just going up.” (ME woman)

“Too divided… the country’s being split and there’s not a willingness to 

cooperate.” (AZ man) 

“The people that are elected to represent us are no longer representing 

the normal working person in this country… they’re there for 

themselves.” (ME man)

“The system kind of feels a little broken.” (AZ woman)

The Mood Of The Electorate- Direction Of The Country



https://polls.decisiondeskhq.com/averages/presidential-approval/donald-trump-150479/national/lv-rv-adults 

The Mood Of The Electorate- President Trump Approval

https://polls.decisiondeskhq.com/averages/presidential-approval/donald-trump-150479/national/lv-rv-adults


In Context- The Issues



In Context- Cost of Living/Affordability



Focus Groups- Important Issues

Economic concerns was the most consistent theme. Participants focused on what they experience 

personally: everyday expenses like groceries, housing, and healthcare costs, along with stagnant wages 

preventing many from catching up. Even retirees wonder if their savings will be enough.

“I felt like I was the average, live somewhat comfortable with my two kids. Now I need to balance out what 

can I buy to put in a fridge for them and what not.” (AZ woman)

“My 19-year-old is never going to be able to afford his own place, ever. He lives with me, and thank God he 

does.” (ME woman)

“I was renting a house at 45 years old. I’m like, why the hell do I have a landlord?” (ME man)

“I’m looking for a job right now… And if I have one more person tell me that I'm an educated person and you 

really need a degree for this job, but we're going to start you at $15 an hour, I'm going to scream.” (MI woman)

“The problem in the country is not Democrats or Republicans. Because on both sides, there’s people [who] 

have plenty of money. It’s the haves and the have-nots, and there’s no way to get those to intersect again.” (ME 

man)



https://www.ipsos.com/en-us/americans-favor-republicans-key-issues-prefer-democrats-control-next-congress 
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The Partisan Tide – The Generic Ballot



Focus Groups – Generic Ballot

On average in the polls, Democrats currently hold a 4-point edge on the generic ballot, slightly larger 

among independents with a greater share saying they are “unsure.”

By their nature, these independent/swing voters in the groups are not locked in for either party and 

expressed dissatisfaction with both. Despite the ambivalence and frustration, some preferences showed. For 

many, it is a “lesser of two evils” decision.

Driving their thought processes:

• Neither paying attention to their needs

• A desire for balance

• Economic/affordability concerns

• Anti- extreme

• Anti- old guard/establishment 



https://www.cnn.com/2025/07/17/politics/democrats-republicans-midterms-poll 
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Extremely Motivated to Vote in Next Year’s Congressional Elections

“It All Comes Down To Turnout”

https://www.cnn.com/2025/07/17/politics/democrats-republicans-midterms-poll


2026 Election Preview: The Senate

https://www.270towin.com/2026-senate-election/ 

https://www.270towin.com/2026-senate-election/


2026 Election Preview: The House

https://centerforpolitics.org/crystalball/2026-house/



2026 Election Preview: The House

https://centerforpolitics.org/crystalball/2026-house/



2026 Election Preview: The House



2026 Election Preview: The Governors



Focus Groups:

Banking Issues



From the Polls:

Views of

“Banks and other 

financial institutions”

https://pewrsr.ch/493Gjik

Lumped in with “other financial institutions,” 

banks have a net 23-point negative view 

among adults.



From the Polls:

Views of

“Banks and other 

financial institutions”

While the erosion among Republicans 

appears to have stopped, the positive view 

among Republicans remains 25-points lower 

than it was back in 2019. 



Initial Views of the Banking Industry



Message Testing
Three Key Guidelines For Communication:

Align Interests: 

Establish shared values and goals / acknowledge the problem.

Be Plainspoken: 

Don’t get lost in weeds of policy, process or jargon.

Personalize/Localize: 

Clearly highlight impact on people and their community.



“America's banks support small businesses and American families.  ABA supports policies 

that benefit the financial well-being of American households and businesses.”

OVERALL: Generally positive but skeptical response. While the goals of supporting small 

businesses and American families were widely shared, not surprisingly there was reluctance in 

believing or trusting that banks actually do this. The natural question they are left with is “how?” 

While a strong lead-in, this statement must be supported.

WHAT WORKED: “Small businesses” (86% have a positive effect on the country in polling)

  “American families” 

  Clear, understandable language.

  Connects to their underlying values

WHAT DIDN’T: Believability, given existing impressions of the banking industry writ large

  Empty rhetoric, unless credibly supported or backed up with example



“America's banks support small businesses and American families.  ABA supports policies 

that benefit the financial well-being of American households and businesses.”

“It sounds good on paper if that’s really what they’re doing.” (ME woman)

“It’s in their name, the American Bankers Association, not the American Consumer Association. 

They’re not doing anything for consumers.” (AZ man)

“I like the ideas, if it really would do that… I crossed out the whole second sentence because I don’t 

believe it.” (ME women)

“I liked everything about number one. I come from a family of small businesses and am in big 

support of that.” (MI man)



Having a bank account is important for long-term financial well-being. To ensure that more 

individuals have the advantages of a bank account, ABA is working with policymakers and 

community organizations to increase access to basic banking accounts and services.

OVERALL: Broad agreement with the first sentence, with only a couple exceptions. While not 

explicitly stated, participants mentioned safety and security, especially women. Many were tripped 

when bringing policymakers into the statement. While a necessary partner, a distrust in 

government’s ability to get it exists. There was some opinion that banks could simply do this on 

their own, if they really wanted to

WHAT WORKED: “long-term financial well-being”

  “community”

  “access to basic banking accounts and services”

WHAT DIDN’T: “policymakers”



Having a bank account is important for long-term financial well-being. To ensure that more 

individuals have the advantages of a bank account, ABA is working with policymakers and 

community organizations to increase access to basic banking accounts and services

“I don’t understand why policymakers have to be involved in that. If banks want to make it easier for 

people to open accounts, they can just do that. They don’t need Congress for that.” (MI women)

“There’s a good portion of the population that don’t have bank accounts. Some people just don’t trust 

banks or can’t meet all the requirements to open one.” (AZ man)



The ABA supports pro-growth tax policies that encourage investment and opportunity for all 

Americans. A tax reform law was enacted earlier this year, making permanent key changes to the 

tax code for millions of American households and businesses. This certainty enables banks to 

provide even more support to the economy.

OVERALL: One of the coolest and most skeptical reactions from participants. It comes across as 

political, insider, and perhaps favoring big business. It had only a weak linkage to personal 

relevance.

WHAT WORKED: “encourage investment and opportunity”

WHAT DIDN’T: “pro-growth tax policies”

  “support to the economy” (not regular people) 

  “permanent”



The ABA supports pro-growth tax policies that encourage investment and opportunity for all 

Americans. A tax reform law was enacted earlier this year, making permanent key changes to the 

tax code for millions of American households and businesses. This certainty enables banks to 

provide even more support to the economy.

“I liked the ‘encourage investment and opportunity’ part…  It just sounds like something that would help the 

economy, if it really worked that way.” (AZ woman)

“It’s a grifter talking to me… the moment they kicked in with ‘pro-growth tax policies’.” (AZ women)

“I crossed out pro-growth tax policies, because it feels, like, political and gimmicky to say that..” (ME woman)

“I crossed through ‘enables banks to provide even more support to the economy.”… the banks are interested more 

in profits and their shareholders than… helping the common person.” (AZ man)



With consumer fraud on the rise, ABA is partnering with policymakers to develop a national 

strategy that combats fraud and safeguards consumers. Laws like the Homebuyers Privacy 

Protection Act, which curbs the sale of mortgage applicant information, reduce unwanted 

solicitations and enhance privacy. ABA will continue advocating for policies that strengthen 

consumer privacy and protection.

OVERALL: A highly rated statement from participants, it was clear and relatable to the concerns 

about privacy and security that are important to them. It is credible because fraud prevention is 

one obvious example where the interests of consumers and banks align, and cited a tangible piece 

of legislation. While not relevant to all, housing costs are a driving economic concern.

WHAT WORKED: “combats fraud and safeguards consumers”

  “reduce unwanted solicitations and enhance privacy”

WHAT DIDN’T: If not a homebuyer, message can lose relevance

  “policymakers” (although buoyed here by the overall message strength)



With consumer fraud on the rise, ABA is partnering with policymakers to develop a national 

strategy that combats fraud and safeguards consumers. Laws like the Homebuyers Privacy 

Protection Act, which curbs the sale of mortgage applicant information, reduce unwanted 

solicitations and enhance privacy. ABA will continue advocating for policies that strengthen 

consumer privacy and protection.

“Consumer privacy and protection… businesses are just all too easy to sell our information off to high bidder 

and what are they doing with it?” (MI woman)

” I circled the law… I’m tired of getting phone calls all the time.” (AZ woman)

“They keep saying they’re going to… protect your privacy… but it keeps happening. I don’t see it slowing down at all.” (AZ 

woman)



Congress is considering a proposal that would change how banks process credit card transactions 

and allow big-box retailers to increase profits. This change could eliminate credit card rewards 

programs and compromise the security of the payments system. Consumers value the 

convenience, security, and rewards of credit cards, and the ABA is fighting to stop legislation that 

would compromise these features.

OVERALL: Many respondents use and like their credit card rewards, and do not want them taken 

away. While aware that banks want this for their own reasons, these voters want it too, and once 

again the interests align. Some confusion existed on scoring as multiple respondents were rating 

the potential loss of rewards negatively. Must be explicit and up front that the banks are on their 

side.

WHAT WORKED: Personal relevance

  “ABA is fighting”

  Security concerns

  Big-box retailers to increase profits (playing into populism)

WHAT DIDN’T: Potential confusion of ABA’s position

  Longer process discussion only buries the lede



Congress is considering a proposal that would change how banks process credit card transactions 

and allow big-box retailers to increase profits. This change could eliminate credit card rewards 

programs and compromise the security of the payments system. Consumers value the 

convenience, security, and rewards of credit cards, and the ABA is fighting to stop legislation that 

would compromise these features.

“I would probably have to say the rewards only because so many, most of us use it... 

I'm using this to travel. I'm using this to help with gas for everyday things.” (MI woman)

“I like the fact that the ABA is fighting to keep our credit card rewards. Don’t take those away from 

me!” (AZ woman)

“I also value the security, convenience, and rewards credit cards, and I like that they're fighting.” (ME 

woman)

“On the flip side, the ABA, they’re just protecting the banks’ profit..” (AZ man)



Conclusions

❑ Independent/swing voters are stuck in affordability concerns. 

❑ Everything comes down to “What does it mean for me?” especially economically.

❑ These voters will assume that banks take a policy position because it will benefit banks. However, 

where their interests clearly align with banks, then that assumption is more acceptable. 

❑ Those alignments can be communicated not only on affordability, but also on security, rewards, 

and safety.

❑ Use plain English. When translating policy proposals to public statements, even seemingly 

innocuous phrases as “regulatory reform,” “policymakers” or “tax certainty” can open the door to 

skepticism about a hidden agenda.



The 2026 Political Environment

And Public Opinion
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